








Norelco

“WTF” :30

(opens in a grungy rocker-style bathroom)

A man awakens from a rough night of partying, and notices a shaving 

is in order. He picks up the Norelco electric shaver and begins his quest 

to slicken up. When finished shaving, he checks the mirror for a job 

well done. He does a double take realizing the mane of his lion tattoo 

has been shaven off along with his facial hair.

Super: Shockingly Powerful
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Foothill Transit Campaign
 
Tagline: We Drive
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12” x 21”
Newspaper ad
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Foothill Transit Youth Market Posters  
 
Tagline: We Drive
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copy: 
Ride Foothill Transit to class instead of driving your car, 
and you can reduce your carbon emissions by up to 30%.

copy: 
Take a stress-free, eco-friendly trip to class on Foothill Transit instead of driving
—you’ll find peace and love on every ride.

copy: 
Each time you take Foothill Transit to class, you’re taking one
more car off the road (and plenty of pollution out of the air).
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Silver Streak Model Bus
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